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2009 Campaign for the Arts

With two months remaining in

the 2009 campaign, Allied Arts
still needs to raise approximately
$846,000 to reach our goal. Since
December 2008, hundreds of
volunteers have knocked on doors,
made phone calls and engaged their
friends, family and co-workers on
behalf of the arts. Although we are
more than halfway to meeting our
goal, there is much more work to
be done to ensure that our arts
organizations receive the critical
support they need to continue
operating at the highest level.

In this economic downturn, we
believe it is more important
than ever before to stand
behind the arts and stand
up for all they do to enrich
and enhance our community.
Collectively, Allied Arts
member agencies touch

1.7 million people every
year, including 228,670
school children. They have
introduced world-renowned
artists, exhibits and performances to
our community. Their outreach and
innovative educational programming
has grown to reach students in all
corners of our state.

Our arts organizations also play an
important role in stimulating our

“WNe increased our contribution to
Allied Arts this year, Decause we
know that a vibrant arts community
15 essential fo a strong city.”

- Carl Shortt

economy. They bring visitors to
our hotels and restaurants. They
create jobs. They purchase goods
and services. They are part of the
solution to this economic crisis.

Unfortunately, arts organizations
in Oklahoma and throughout the
country have felt the impact of
adverse economic conditions.
Approximately 50% of their income
depends on contributions- from
individuals, corporations and
foundations- which are down in
today’s environment. The remainder
is funded by admission fees which
are also experiencing a decrease.

For instance, musical theatre
companies nationwide are reporting
a 20% decline in ticket sales.

In Central Oklahoma, Allied Arts
will help meet our agencies’ funding
gaps caused by decreased support
from traditionally robust funding
sources. Paula Stover, executive
director of Lyric Theatre of
Oklahoma, states, “So far, Lyric
Theatre is holding steady, but we
are looking at our budget and trying
to produce shows in the most cost
efpcient manner as possible.6 She
adds, “Allied Arts is a big portion of
our budget, and it is so important
for Oklahomans to support

$2.1 Million
1894 donors

$1.95 Million
1764 donors

Central Oklahoma’s arts community
through the 2009 campaign,
particularly in these uncertain
times.0

Just as our agencies like Lyric
Theatre are adapting to the current
climate, we want to take this
opportunity to assure you
that Allied Arts is taking
every measure to be a diligent
steward of your investment.
We are taking proactive efforts
to reduce expenses and cut
costs where appropriate so
that more of your dollars

go directly to our agencies.
As an illustration of our
commitment to streamline
our operations, you will notice that
our newsletters are now being
printed in one color as opposed to
full color. This saves us money and
allows us to invest those saved
dollars in the arts, while still
enabling us to communicate to you
— our stakeholders.

Even in this trying pnancial climate,
Allied Arts and our member agencies
continue to strive for excellence in
all that we do. With your steadfast
support, we will emerge from
this trying time stronger and
more efficient in our operations
and programming.




2009 Honorary Chair Event

As an integral component of Allied Arts fundraising
efforts, the 2009 Honorary Chair event held on
February 12 raised $629,283 on behalf of this year’s
campaign. The event invited individuals to pay
tribute to Jim and Christy Everest through a
contribution of $1,500 or more to the 2009 campaign.
Through the effort, Allied Arts raised nearly $75,000
in new dollars for our annual campaign.

As Honorary Chairs of this year’'s campaign, the
Everests bring decades of civic leadership and
participation in the arts to Allied Arts’ 2009
fundraising effort. They both have served on the
board of several of Allied Arts’ member agencies,
including Science Museum Oklahoma, Oklahoma
City Ballet and Arts Council of Oklahoma City.

Held at the home of Lezlie and David Hudiburg, the
event was underwritten by Jose Freede and Dick and
Jeanette Sias.

Prior to the Honorary Chair event, Allied Arts
launched the start of the campaign with our annual
Kick-Off event. Held at the Oklahoma History
Center, the event mobilized volunteers from all sectors

of the community to serve as champions of the arts.
Devon Energy Corporation was the Signature Sponsor,
while Chesapeake Energy Corporation and MidFirst
Bank were Presenting Sponsors.

“When the financial climate is uncertain is when you begin to
understand where your fiscal priorities really are. Giving becomes
more important than ever, because it affects so many people who
need the money more in these times. Continuing to give to God
and the Community are at the top of my fiscal priority list, and in
2009, I will increase my giving to both.” - Jim Lupton

Annual Report Available Online

The 2007-2008 Allied Arts annual report is
now available online at www.alliedartsokc.com.
To reduce expenses and go green, we
will not be printing this year’s annual report.

For questions, contact Jennifer Bryan at 278-8944.

Calendar of UpcomingEvents

Campaign Phon-A-Thon April 2, 2009
Arts Festival April 21 - 26, 2009

Allied Artini May 16, 2009

RSVP for any Allied Arts function by visiting www.alliedartsokc.com/rsvp.







