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Lindsay.MclIntyre@alliedartsokc.com

PUMPKIN UP!
First 200 Fans to Bring Thunder-Themed Pumpkin
to Nov. 1 Game Get in for Free

WHAT:  To celebrate the first family night game of the season and the launch of the Thunder
Kids Club, the first 200 individuals who bring a Thunder-themed pumpkin to the Nov. 1
game get in for free. Thunder fans can view the pumpkins outside of the Ford Center
during and after the game. A group of local artists and Thunder staff will select the most
creative fan pumpkins for recognition during halftime.

WHEN:  Sunday, November 1, 2009
Doors open at 4:30 pm; all pumpkins must be registered by 6:00 pm

WHERE: Ford Center, in between the two main entrances, in front of the box office on Reno
MORE: The Thunder teamed up with Allied Arts, a non-profit United Arts Fund, to commission
local artists to create their own Thunder pumpkins. Their work is available for viewing

on THUNDER.NBA.COM or at the Thunder Shop in downtown Oklahoma City.

Also, professional pumpkin carving artist David Holland designed Thunder pumpkin
carving templates. They are available for download at www.alliedartsokc.com.

Visit THUNDER.NBA.COM for complete details.

INTERVIEWS:
e Pumpkin carving artist David Holland
e Rumble and Tom Savage, Thunder corporate communications director
e Lindsay Mcintyre, Allied Arts communications director
e Allied Arts artists from the selection committee

PHOTOS:

Artist pumpkins displayed at the Thunder Shop

Fans dropping off their pumpkins

Lit-up Thunder pumpkin patch at the Ford Center

Rumble with the pumpkin patch

Selection committee choosing the most creative pumpkins
Most creative fans recognized during halftime
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